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Centre spotlight

Fashion Arena Prague 
Outlet Ups Its Game

A recent renovation makes 
the centre brighter, airier 
and more shopper friendly.
By AMy LAUGHINGHOUSE
Contribut ing Writer 

Half an hour east of  Prague’s Old Town 
Square, people are gathering, undeterred by 
stormy skies. The vibe is upbeat as travelers 

exit cars and pour out of  buses, but no one is here 
for football. This is Fashion Arena Prague Outlet, 
where shopping is the sport of  choice. 

Every year, more than 2.6 million visitors flock 
to Fashion Arena Prague, the largest outlet centre 
in the Czech Republic. More than 200 brands are 
represented within 100 shops, which typically offer 
discounts of  30 to 70 percent off  regular retail price. 

Stores are arranged in one large circle, mean-
ing the outlet, which encompasses 25,000 square 

Fashion Arena Prague features 100 shops, and is home to 200 brands.
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meters (269,098 square feet) of  gross leasable area, 
is very simple to navigate. Fashion Arena’s first 
phase debuted in 2007, followed by an expansion 
in 2010. In 2014, it was acquired by VIA Outlets, 
which is backed by U.K. REIT Hammerson, Dutch 
pension fund asset manager APG, European retail 
asset manager Meyer Bergman and European outlet 
center specialist Value Retail. 

Last year, Fashion Arena introduced a brighter, 
airier new look, including renovations to the shop-
lined passageway, with attractive chandeliers and 
upgraded landscaping, a new VIP lounge and a food 
court flooded with natural light welcomed by floor-
to-ceiling windows. 

In addition to its visual evolution, Fashion Arena 
has also undergone more esoteric adjustments since 
its opening. “Our customer base has been changing 
over the last few years, with more tourists coming from non-
EU countries,” said Marketing Director Petra Rysová. “We’re 
changing our brand mix, as well, shifting to more premium 
brands, with respect to customer expectations.” 

Recent store openings include Polo Ralph Lauren, Armani 
Outlet, Calvin Klein, Nautica, Helly Hansen, Wellensteyn, Ara 
and Baldinini. These join other well-known brands like Tommy 
Hilfiger, Versace Jeans, Pepe Jeans London, Lacoste, United Col-
ors of  Benetton, Guess, Esprit, Desigual, Diesel and Levi’s.

Some purveyors at Fashion Arena may not be so familiar 
around the world, however—and that’s part of  this outlet’s 
appeal. In the modern global economy, where shoppers see so 
many of  the same products wherever they go, there’s something 
of  a thrill in discovering a new designer offering fashions not 

Stores are arranged in a large semi-circle. A VIP lounge (below) is 
a new addition.
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found at the local mall. 
Consider Pietro Filipi, one of  the 

Czech Republic’s most popular brands, 
offering sleek, classically tailored looks 
for both men and women, often with 
an unexpected twist. A white sleeve-
less sheath dress, reduced from 3990 
korunas to 2793 korunas at Fashion 
Arena, might sound sedate, but not 
when it features a plunging V-neck and 
is made of  leather-look viscose and 
polyurethane, accented with pin-prick 
holes. Even a raincoat, marked down 
from 4990 korunas to 3493 korunas, 
looks catwalk-ready when it’s made in 
shimmering forest green polyamide. 
The Pietro Filipi outlet store is open 
year-round, but occasionally, shoppers 
can find even steeper discounts in excess of  70 percent 
off  at the pop-up Pietro Filipi SALE store. 

Another Czech brand, Blažek, showcases menswear, 
ranging from sharp suits to jeans, leather jackets and 
shoes. Step in and try on a pair of  blue suede loafers, 
marked down from 3990 korunas to 2790 korunas. 
Bonus: they’re available in red, too.

Bohemia Crystal and Porcelain sells exactly what 
the name would imply. In addition to Czech-made 
crystal goblets, decanters and fine china, the shop 
stocks Thun Karlovarsky porcelain dishes for chil-
dren featuring Krtek, a cartoon mole character cre-
ated by Czech animator Zdeněk Miler in 1956. Here, 
a Krtek mug will set you back 88 korunas, reduced 
from 125 korunas, while a plate costs 133 korunas, 
down from 190 korunas. 

Pompo toy store stocks a 35 centimeter (14 inch) 
plush version of  Krtek — although on our visit, we find that 
the cuddly kiddie souvenir is discounted 15 percent, with an 
outlet price of  509 korunas, down from the regular retail price 
of  599 korunas. Pompo also offers a selection of  old-fashioned 
wooden toys made in the Czech Republic by Detoa. 

Athletic shoppers keen on hiking, running, surfing, skiing and 
snowboarding are particularly well catered for at Fashion Arena, 
with more than 20 brands falling under the “sport and outdoor” 
category. In addition to the afore-mentioned Helly Hansen, the 
outlet features Nike, Adidas, Asics, Puma, Reebok, Hi-Tec, Billa-
bong, Columbia, Quiksilver, Rip Curl, Rossignol, Horsefeathers, 
and Czech-based Kilpi, Nordblanc and Alpine Pro. Alpine Pro, 
which became the first brand to officially partner with the Czech 
Olympic team in 2009, offers one of  the more unusual winter 
items we’ve come across — a puffy, thermal, ultra-light, water-
repelling miniskirt, reduced from 999 korunas to 699 korunas. 

For elegant apparel, shoppers visit Sarar, a Turkish brand 
founded in 1944, whose only store within the Czech Republic 
is located at Fashion Arena. Shoppers looking for more inti-
mate items, like lacy underwear and sexy swimsuits, slip into 
the Slovenian lingerie store, Lisca — a secret that’s far more 
hush-hush than Victoria’s. What a pleasure to discover that 
there really is something new under the Czechoslovakian sun.  

The newly designed food court offers plenty of  table seating 

as well as a living room-style section furnished with comfort-
able, stylish swivel chairs and coffee tables where shoppers can 
take a break—or park their mate, who can play on the outlet’s 
free WiFi. Coffee addicts will be relieved to find a Starbucks 
and a Costa Coffee along the main arena passageway, too.

Who shops here?
Fashion Arena embraces a 90-minute catchment area, drawing 

92 percent of  customers from the Czech Republic, including 49 
percent from Prague. Of  the eight percent of  international cus-
tomers, Russia, China and Israel are the top tax refund markets. 
The typical customer is age 31 or over and has a higher education 
and above-average income. Sixty percent of  shoppers are female.  

While many locals may choose to drive, with 1,200 park-
ing spaces to accommodate them, Fashion Arena Prague 
Outlet is also easy to reach without a car. From Prague, 
visitors can take the Metro Green Line A to Depo Hostivař, 
where they can then catch the twice-hourly Fashion Arena 
Prague Outlet free bus for the 10-minute onward journey to 
the outlet. Fashion Arena also offers a free, direct shopping 
shuttle bus from Prague city centre.  

Additional amenities include an information centre, free 
WiFi, VIP lounge, Tax Free Refund point, children’s play-
ground and supervised children’s corner and free parking. c 

Recent renovations added chandeliers and upgraded the landscaping.
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