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Centers spotlIght

Innovative architecture builds traffic 
and sales.

By AMy lAuGhINGhouSE
Contribut ing Writer

WhEN INTErNATIoNAl shoppers visit outlet centers - par-
ticularly those near tourist destinations - they aren’t only looking 
for a bargain. Many crave an experience that will also provide a 
sense of occasion and enhance their holiday. 

Savvy developers have recognized this trend, establishing centers 
that are an attraction unto themselves. Some have adopted the archi-
tectural vernacular of their surroundings, while others have incorpo-
rated visually arresting structural elements with an iconic, contempo-
rary edge. When done sensitively, both approaches can achieve the 
same goal: enabling visitors to enjoy interesting culture and design 
in an environment that also offers fabulous deals on famous brands. 

Here are six outlet centers that have embraced outstanding 
style with striking results.

McArthurGlen Designer  
outlet Ashford: England

Perhaps one of  the most innovative design concepts is that of  
Ashford Designer Outlet in Kent, southwest of  London, where 
a ring of  boutiques is topped by minimalist, tepee-like structures. 
These sail upward and outward over a walkway, sheltering shop-
pers. Visitors seeking British designers will discover the likes of  Ted 
Baker, Osprey London, Links of  London, Barbour and Fred Perry 

among an array of  international brands. 
Ashford’s next phase, opening in Fall 

2018, will add 35 new shops and restau-
rants, where multi-story facades will incor-
porate gleaming expanses of  glass inter-
spersed with living walls draped in greenery. 
These will surround an open courtyard 
featuring leafy avenues, al fresco café seating 
and park benches where shoppers can relax 
and soak in their surroundings, encourag-
ing them to extend their stay.

location Ashford International 
Railway Station, one mile north of  the 
outlet, is 37 minutes via high-speed rail 
from London’s St. Pancras International 
Station and also welcomes Eurostar 
trains connecting to European cities like 
Paris and Brussels. Nearby attractions 
include Canterbury Cathedral, Leeds 
Castle, Dover Castle and the Turner 
Contemporary Gallery.

Great Outlet Design Creates  
an Experience for Consumers

The Designer outlet in Kent, England, is topped by 
minimalist, tepee-like structures that sail upward and  
outward, over a walkway, sheltering shoppers.
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With its steeply pitched 
red-tiled rooftops and timber-
frame details accenting many 
of  its shopfronts, Designer 
Outlet Neumunster looks right 
at home in Germany’s north-
ern Schleswig-Holstein region, 
an area known for its beaches, 
sailing and cycling. Elegant cu-
polas and a pair of  tall, white 
obelisks create a sense of  
grandeur at the outlet, while a 
fountain that springs up from a 
paved square proves a popular 
gathering spot, especially for 
families. Among the more than 
100 brands on offer, visitors 
will find many popular Ger-
man designers, including Hugo 
Boss, Hallhuber, Tom Tailor, 
Rene Lezar, and Karl Lagerfeld.   

location The outlet - 35 miles from Hamburg Airport - 
offers shuttle service to and from Hamburg, the third most 
popular tourist destination in Germany. It’s also 40 miles 

McArthurGlen Designer outlet Neumunster: Germany

Neinver’s Castel Guelfo The 
Style Outlets near Bologna 
showcases the sunny hued 
facades and breezy colonnades 
that are so symbolic of  Italian 
style, as well as a wealth of  Ital-
ian brands like Alberto Guard-
iani, Borbonese, Trussardi Jeans, 
Pollini, Piquadr, and Richard Gi-
nori 1735. Another key feature 
– a tall brick tower overlooking 
the center – is decidedly remi-
niscent of  those found in Bolo-
gna. The outlet also features an 
unexpected whimsical touch – a 
modern glass oval structure that 
provides a 21st century focal 
point in the main square. 

location 20 miles from Bologna 
Guglielmo Marconi Airport and  
Bologna, with its centuries-old churches 
and impressive collection of  towers. 
The outlet is also approximately 40 
miles from Ferrara, a UNESCO World 
Heritage-listed city celebrated for its 14th 
and 15th century palaces; 35 miles from 
Ravenna, renowned for its Byzantine 
mosaics; and 70 miles from the beaches 
and nightlife of  the Riviera Romagnola. 
Castel Guelfo offers a free shuttle service 
from the Castel San Pietro train station, 
about three miles from the outlet. 

from the airport in Lubeck, a UNESCO World Heritage 
listed city. Kiel, which hosts the largest sailing event in the 
world every June, is 25 miles to the north. 

Castel Guelfo The Style outlets: Italy

Elegant cupolas and tall, white obelisks create a sense of  grandeur at Designer Outlet 
Neumunster.

Castel Guelfo The Style outlets features sunny hued facades and breezy colonnades.  
A tall brick tower, reminiscent of  neighboring Bologna, overlooks the center.



16   INTERNATIONAL OUTLET JOURNAL  Centers of interest 2016

Centers spotlIght

Situated 12 miles from Poland’s Gulf  of  Danzig, Fashion 
House Outlet Centre Gdansk echoes its maritime location 
by modeling itself  upon a charming old fishing village with 
clapboard shopfronts in cheerful shades of  pink, green, yellow, 
orange and blue. The stores are connected by “streets” that are 
protected from the elements by a peaked roof  supported by  
triangular trusses, and clerestory windows allow light to stream 
in from on high. Outside, an 82-foot-tall red and white light-
house towers over it all, providing a beacon for bargain hunters 
looking for steep discounts on well-known labels.

Outdoor and sports apparel are popular with this 
outlet’s shoppers, approximately 30 percent of  whom 
are visiting tourists. They’re well catered to with 
brands like Nike, New Balance, Asics and Salomon. 

Gdansk also carries premium brands such as 
Guess, Calvin Klein, Pepe Jeans and Lacoste Outlet. 

Thirty miles from the cultural highlights of  Vi-
enna, the Designer Outlet Parndorf  has  
adopted the architecture of  a traditional Austrian 
Burgenland town, with pastel-hued shops topped 
by green domes, tree-lined avenues and welcoming 
squares. In addition to the Austrian brand Wolford, 
Parndorf  offers German labels like Karl Lagerfeld, 
Bogner, Escada, Joopi,  
Mustang and Philipp Plein. 

The outlet also features other big names like Gucci 
and Prada — luxury designers, which visitors from 
neighboring Slovakia and Hungary cannot find in 
their home countries. Notably, many brands, including 
UGG, L’Oreal, Tod’s, Coach, Brooks Brothers and 
Hackett London, have chosen Parndorf  as their first 
single-brand retail location in Austria.  

location 20 miles from Vienna International 
Airport and just north of  the lakeside oasis of  the 
Neusiedl See. The outlet offers daily shuttle bus ser-
vice to and from Vienna.

McArthurGlen Designer outlet Parndorf: Austria

Fashion house outlet Centre Gdansk: Poland
But what makes its mix particularly attractive for travelers 
from abroad who want to “buy local” is the range of  Polish 
brands, including Wolczanka, Prochnik, Wittchen, Ochnik, 
Gino Rossi, 4F, Simple, Patrizia Aryton and Insomnia. 

location Less than seven miles from Gdansk Lech Walesa 
Airport and about five miles from Gdansk. This area of  Polish 
coastline, known for its beaches, is an especially popular  
destination in the summer. Sopot, 13 miles north, also boasts 
the longest quay in Poland.

The Designer outlet Parndorf has adopted the architecture of  a traditional 
Austrian Burgenland town, with pastel-hued shops and welcoming squares.

Fashion house outlet Centre Gdansk models itself  upon a charming old fishing village with clapboard shopfronts in shades of  
pink, green, yellow, orange and blue.
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McArthurGlen Designer outlet Noventa di Piave: Italy
Nestled in Italy’s 

Veneto region, Noventa 
di Piave Designer Out-
let was inspired by the 
palazzos of  nearby Venice 
and Treviso. Facades are 
painted in a Mediterra-
nean palette,  
accented by colorful  
mosaics and frescoes; 
lushly landscaped walk-
ways lead to a lagoon-
blue reflecting pool with 
fountains. There’s even 
a dry-docked Venetian 
gondola where children 
can play. 

Last year, the outlet was 
named the ICSC Best Estab-
lished Shopping Centre in 
Europe, with jury members 
singling out its “distinctive 
design and customer appeal.” 
A new phase, scheduled for completion in 
Spring 2017, will introduce a third luxury 
piazza with its own fountain. 

Research has shown that shoppers 

like to buy brands associated with 
the country they’re visiting, and here, 
they’re spoiled for choice. Noventa di 
Piave offers dozens of  Italian labels, 
such as Armani, Gucci, Diesel, United 

Colors of  Benetton, La Perla, Furla, 
Marni, Peppe, Pinko, Salvatore Fer-
ragamo and more.  

location 20 miles from Marco Polo 
International Airport in Venice. c 

Noventa di Piave Designer outlet was inspired by the palazzos of  nearby Venice and Treviso.
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